Company Overview

We aim to bring positive change to the everyday lives of people around the world by offering top-quality products and services created with innovative technologies and talented workforce. We also developed our Global Code
of Conduct, which articulates our commitment to helping the world move forward based on our five Key Values @. We will incorporate the Key Values into every aspect of our business operation and ensure compliance with the
Global Code of Conduct @ to achieve our ultimate goal of sustainable growth.

About Our Organization

Our organization is divided into the two main divisions of DX (Device eXperience) and DS (Device Solutions), and we ensure that each division operates independently. DX took a new leap forward with the integration of the CE
(Consumer Electronics) Division responsible for, among others, TVs, monitors, air conditioners, refrigerators, and IM (IT and Mobile) Division, responsible for mobile devices and network systems. DS consists of the Memory,
System LS|, and Foundry businesses.
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*The sales and operating profits above are based on 2022 figures, excluding the performance of Harman and SDC (Samsung Display Company).
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Global Network

As of the end of 2022, our global business network consists of 232 production sites, sales offices, R&D Regional Sales Production R&D Design Purchase Others?

centers, and design centers. With global headquarters in Korea, we have 15 regional offices including in North afiecs offices” Sites Centers CENLED CENLED
America, Southeast Asia, Europe, and Africa’. Total S 108 31 sl / 6 24
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1) Regional classification is based on Samsung Electronics’ internal management criteria. 2) Sales Subsidiaries and Branches 3) Distribution Subsidiaries, IP Offices 4) Suppliers of parts used in the manufacturing of Samsung products
* As of 2023, the number of purchase centers previously included in “Others” is disclosed separately. In addition, the number of sales branches previously included in "Others" has been included in "Sales Offices."
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